
 

 

 
BI & ANALYTICS EXECUTIVE  

 
Executive Snapshot 

▪ An innovative, visionary and results-oriented executive with over 16 years experience of business intelligence and analytics experience 

in retail, FMCG and luxury industries 

▪ Highly adaptable with diverse business management and marketing expertise spanning both B2B and B2C 

▪ Evolved from conducting hands-on market research & data analysis early-on in the career, to currently managing programmatic and 

data strategies and data application roadmap for the organization 

▪ Lead all aspects of planning, designing, developing, implementing, training and managing big data technologies, data warehouses, 

business intelligence & analytics initiatives 

▪ Rich Experiences in wide range of analytics methodologies, such as ML models, transactional data analytic, CRM analytic, ecommerce 

analysis (GA), marketing mix model & sales forecasting  

▪ Exceptional analytic skill and attentive to detail, excellent communication & facilitation skills, and proven ability to partner with C-Level 

leadership in solving complex problem 

 

Demonstrated Achievement 
1. Burberry: Improved campaign conversion rate by 3 times (from 0.4% to 1.2%) by connecting online and offline client 

interaction with digital & retail data  

2. A. S. Watson: Leverage machine learning techniques to create customer segmentation and optimize cross-channel 

retargeting that improved membership sales contribution from 34% to 48% to total revenue (US$ 3.2 billion+) 

3. Mars: Transformed existing sales & marketing planning process and demand supply forecasting method by integrating 

external market intelligence into original internal-focus system 

 

Valued Strength 

Strategy & Management 

✓ Strategic Thinking and Planning 

✓ Multicultural Awareness & Sensitivity 

✓ Leadership and Team Building 

✓ Market Strategy & Planning 

✓ Effective Communication & Delegation 

✓ Accountability & Determination 
 

Technical & Analytic 

✓ Process Analysis, Redesign & Optimization 

✓ Analytics Solution Design  

✓ Business Insights Development 

✓ Predictive and Prescriptive Analysis 

✓ Project Management 

✓ Machine Learning 
 

 

Executive Experience 

Chief Data Officer, Asia Pacific | XXX Company  Apr 2017 – Present 

▪ Head up insights department and act as a strategic thought partner for senior level business partners, leveraging consumer and 

marketplace insights to shape strategic initiatives in 12 Asia Pacific markets 

▪ Own all aspects of the end-to-end research and analytic processes from methodology selection, data processing, analysis modeling 

and presentation to senior management 

▪ Develop and execute digital and customer big data roadmap that elevate organizational use of customer insights in CRM, marketing, 

retail planning and merchandising  

▪ Formulate predictive and prescriptive models for regional CRM campaigns including churn prediction, loyal-client prediction, basket 

association, purchase propensity to drive actionable insights 

▪ Deliver data integration and data warehousing projects that enable O2O single customer view; and enable product demand-supply 

optimization  

▪ Identify future needs of insights and partnered with internal data infrastructure & IT teams and external vendors to enhance the scope 

of customer data and data analysis tools 
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Senior Manager, CRM Analytics | XXX Company Apr 2015 – Apr 2017  

▪ Developed and implemented CRM strategies that aligned with the business target of the organization, and monitored customer loyalty 

KPIs for on-going performance management 

▪ Led all CRM analytics and consumer researches across the organization in  Asia markets to enhance O2O customer journey, and 

support store expansion and category & own brands’ strategies 

▪ Led segmentation modeling and analytics on RFM, attrition, lifestyle, basket correlation, to achieve customer acquisition, retention and 

reactivation objectives  

▪ Partnered with IT and Legal to deliver data integration project (SAP BO) which supported long-term CRM strategy to enrich online & 

office user experiences, data & contact policy and marketing automation 

 

Category Development & Business Analytics Manager | XXX Company Mar 2012 – Apr 2015 

▪ Acted as Function Head of category management, business analytics & channel marketing and Process Champion of Sales & 

Operating Planning (S&OP) to reengineer business managing process, resulted in driving cross-functional team collaboration and 

achieving business targets effectively 

▪ Developed and implemented various quantitative tools with new leading-edge analytical techniques to support business planning 

including trade spend ROI, portfolio optimization and price elasticity 

▪ Developed insights on category, shopper & consumers to support strategizing mechanizing and branding via the collaboration with 

external research partners and internal marketing team 

▪ Developed and executed insight-based category projects with retail partners to fully capture win-win category growth potentials 

 

Senior Manager – FMCG Clients | XXX Company Feb 2009 – Jun 2012 

▪ Managed a portfolio of global FMCG clients that generated over US$2.5M annual revenue with annual growth rate exceeding operating 

target 

▪ Provided market insights and recommendations for strategy planning, branding, new product development and go-to-market strategy 

▪ Consolidated different data such as retail sales data, panel data, quantitative & qualitative consumer research data, and integrated 

them into a single research and analytics platform 

▪ Led a team of 6 to deliver day-to-day analytics and business presentations 

Manager – Financial Planning | MassMutual Asia Ltd Feb 2007 – Feb 2009 

 

Educational Background Professional Recognition 
Master’s Degree in Computer Engineering 
The University of Sunderland 

Expected 
Graduation:  
Jun 2020 

Passed CFA Exam Level III | CFA Institute 2012 
Certified FRM 
Global Association of Risk Professionals 

2009 

Bachelor’s Degree in Economics 
The Chinese University of Hong Kong 

2004 
IELTS: 7.5 / 9 2004 
TOEFL: 253 / 300 2002 

 

Additional Information 

Language: Cantonese (Native), English (Fluent), Mandarin (Fluent) 

Data Analysis Capabilities: SAP BO, SQL, Tableau, R, SPSS 

Availability: X months upon confirmation 

Latest Salary: HK$ XXXK p.a. 

Expected Salary: Open for Discussion 

  

 

 

 

 


